05 MBA

MARKETING IN CHINA

COURSE INSTRUCTION:

This course will present in a systematic way a framework of Marketing Management,
and examine methods and approaches in product and brand marketing and planning.
The course will emphasize the systematic and scientific nature of marketing
management, and the importance of innovation and attention to details.

The course will cover a number of cases that relate to Chinese companies and go
through their success and failure experience in the marketing practices in China. It will
also investigate the problems that need to be paid attention to and the reasons behind

them in a context of social, economic and cultural traditions and status quo.

OBJECTIVES:

1) RIEEHEENEERSHEMNECHR | BWTEEARMRIREASIIXE,

2) BERAISHTREAEERSHERL  fNEE+—EEEN "IEFASE" "EiE
EFREXR" SURRAEN , MTRFF AL TERSTEFIIRK. &
FIRSSE | MBS EIX T EAYSER,

3) TRENENEHEESEE PR EARARE.

METHOD:

1) AEHEERERRYDRRINREINCESRIZ Il , BTAIERR , LR

*.

2) BNPRERATHEMTICHERNARA THEIFMBR "R, M 7 SRS
RZHEDHIAE | SESTTHREMKERIREE.

3) BMFRIESRAR BT W TEHEMEE MBI ETHED  BHIEREL



BERMBUFRTER | RAEE  FEEREIIFRESSIASITIE.

PROFESSOR:
Dr. Lee Zhang

Professor of Marketing, Associate Dean of National School of Development, Peking

University, Dean of BIMBA.

Dr. Zhang holds a Ph.D. in Retailing and International Business from The Ohio State
University and a M.S. in Commodity Sciences from Renmin University of China. He got
his B.S. in Textiles Science from Tianjin Polytechnic University in 1989. Dr. Zhang’'s main
research interests include Distribution Channel, Consumer Behavior, and E-Commerce.
His publications appear in a number of renowned journals, such as Journal of Marketing

Science, Business Study, Management Sciences, Journal of Consumer Marketing, etc.



